The mass media are those communication forms like television, newspapers films and magazines that reach very large audiences.

The press developed in Britain through the industrial and social unrest of the nineteenth century. The daily newspaper only developed towards the end of the century.

Cinema developed rapidly from the novelty of seeing moving images at the end of the nineteenth century to mass audience, studio films in the 1920s and ’30s.

Radio and television are distinctive in the place they have within the home and, some argue, the extent to which they erode social contact outside the home as more leisure time is domestically focused.

The new digital media are causing a revolution in broadcasting.

The Internet enables instantaneous global communication and the transfer of knowledge and capital electronically.

In cyberspace, new kinds of interaction between individuals are possible, along with the adoption of many identities.

Manuel Castells argues that networks have become the defining organizational form of our age (rather than hierarchies).

Functionalist theories of the media tended to view the audience as passive and overemphasized the integrative function of the media.

Conflict theorists point to the fit between the culture industries and the wider demands of capitalism for a compliant workforce.

Habermas has considered the media in the broader context of the development of a healthy and vibrant public sphere of debate and discussion: despite the obvious potential of the mass media to facilitate the public sphere, it has in fact declined and degenerated into spectacle and entertainment.

Baudrillard argues that a fundamental shift has occurred, so that the media are no longer separate observers of social life but social life itself has become a thoroughly media-saturated event.

Thompson develops a model to consider different kinds of interaction: face-to-face, mediated interaction and mediated quasi-interaction.

Researchers such as the Glasgow Media Group argue that media coverage, especially news and current affairs, acts to represent the world in the interests of the dominant social class.

Early audience studies tended to view audiences as passive recipients of media messages. Later work stresses the ways in which people actively make sense of the messages the media broadcasts.

As with concerns over the passive acceptance of the political messages broadcast by the media, research into both the effects of violence and pornography suggest a complicated process through which there is not a direct link (e.g. viewer sees violence and becomes violent) but a broader and more long-term effect of establishing the boundaries of the socially acceptable.

The existence of the BBC as a public body funded by the licence fee has established particular concerns about the relationship between the media and government in Britain.

All countries have some degree of media regulation – some voluntary (the 9 p.m. watershed on British television) and some legally enforced, such as restricted access to the Internet in China.

Held et al. point to five major shifts which have established a new global media order: increasing concentration of ownership; shift from public to private ownership; transnational corporate structures; diversification of media products; growing number of media mergers.

The distribution of music and film are both profoundly affected by Internet download technologies.

Media super-companies have seen mergers that link companies which own ‘content’ with companies that own platforms for its distribution.

The concentration of so many companies in the hands of so few have led to concerns of media imperialism, where the views of the dominant classes of Western society will be imposed throughout the world.

The growth, through the new media, of sources such as Aljazeera show that some resistance to this Western media domination is in evidence.

